	Post:
	Direct Marketing and Acquisition Officer

	Location:
	[bookmark: Hybrid_(40%_in_the_office,__normally_Mon]Hybrid (40% in the office, normally Mondays and Thursdays)

	Contract:
	Full-time (34.5 hours per week)

	Direct Reports:
	None

	Band:
	C

	Last Reviewed:
	November 2025


	
 Purpose of Role:	
At Epilepsy Action we are committed to creating a world without limits for people affected by epilepsy. All our roles contribute to achieving our ambition.

The Direct Marketing and Acquisition Ofﬁcer will plan and deliver multi-channel campaigns to recruit new members and regular donors, helping to expand and strengthen our supporter base and grow future income. Using data-led insights, audience segmentation, and performance tracking, the role will optimise acquisition activity across digital, direct mail, telemarketing, and face-to-face channels to meet targets and deliver a strong return on investment.
The role will be based within the fundraising team to form part of the broader income generation strategy to enable the organisation to achieve its strategic goals and deliver our services.
 Accountabilities:	
The accountabilities of this role include:
· Deliver effective multi-channel acquisition campaigns across digital and ofﬂine channels to recruit new members and regular donors, ensuring activity is insight-led, on brand, and delivers agreed targets
· Lead and grow our lottery programme, recruiting new players and converting them into regular supporters, while overseeing promotional campaigns, partner relationships and retention strategies.
· Develop and implement supporter retention strategies that engage both new and existing supporters, ensuring long-term commitment and maximising lifetime value.
 Responsibilities:	
Fundraising Strategy and organisational development
· To develop and implement effective acquisition campaigns across digital and ofﬂine channels to recruit new members and regular donors contributing to the organisation’s long-term supporter growth and income generation strategy.
· Inputs into the development of team and department plans and takes a role in the achievement of the fundraising targets and strategy
· Positively and proactively engages with organisational change

Generating Income through regular giving strategies
· Plan and execute multi-channel acquisition campaigns (digital, direct mail, face-to-face, events) to effectively recruit new regular donors
· Work with the Digital Engagement and Communications team to develop engaging content and effective calls to action that drive supporter acquisition and retention.
· Analyse campaign performance and supporter data to optimise acquisition strategies
· Work closely with the fundraising team and wider organisation to align acquisition efforts with retention and stewardship strategies
· Lead and develop growth of our lottery programme, recruiting new players and converting them into regular supporters, overseeing promotional campaigns, managing partner relationships, and driving player retention strategies
· Contribute to monthly reports on activity, financial targets and future planning
· Keep up to date with direct marketing and fundraising trends, monitoring supporter behaviour to identify opportunities for innovation and make recommendations for future campaigns

Governance and Risk

· Ensure compliance with relevant legislation and procedures in relation to fundraising – including GDPR, PECR, Chartered Institute of Fundraising and the Fundraising Regulator guidelines
· To support managers to ensure compliance with funding stipulations and requirements, including reporting outcomes to funders
· Ensure all work meets the charity’s quality standards, complies with its corporate brand and with confidentiality, data protection, health and safety, equal opportunities and other legislation and established Epilepsy Action policies and procedures.
· Ensure all work is accessible and that the charity’s commitment to diversity, inclusion and equal opportunities is planned into all work in a relevant and effective manner.
· Ensuring compliance with GDPR and marketing standards

People and Resources
· To deliver projects within agreed parameters, with limited supervision and to lead on projects related to generating income through regular giving.
· Responsible for supporting the wider organisations volunteer strategy and may have some responsibility for supporting volunteers
· Accountable for achieving annual income targets relevant to the role in line with the organisation and fundraising strategies annual targets
· Working as part of the fundraising team to ensure the department achieves income targets, including attending fundraising events
· Responsible for purchasing within pre-agreed budgets and maximising on the return on investment.
Stakeholder Relationships
· Maintaining and developing relationships with a range of internal and external stakeholders
e.g Lottery providers, fundraising agencies
· Building and maintaining relationships with future and existing supporters, fostering long-term commitment to the cause.
· Collaborating across the organisation to identify campaigns, services, and other activities that enhance supporter engagement and maximise long-term support.

Key Relationships
· Professional Fundraising and digital agencies
· External Printer and fulﬁlment companies
· Fundraising Team
· Digital Engagement and Communications Team
Other
· Expected to have or gain an understanding of epilepsy.
· Completing any other duties relevant and appropriate to the role
· Maintain own professional networks and promote Epilepsy Action on a local and national level.
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 Person Specification:	
	
	
		Essential	
	
	
		Desirable	

	





EXPERIENCE, KNOWLEDGE & QUALIFICATIONS
	
	· Proven experience in supporter acquisition, marketing, or fundraising including analysing and reporting on the performance of online and offline Direct Marketing campaigns.
· Strong understanding of digital marketing and campaign planning
· Excellent communication and copywriting skills
· Ability to interpret data and translate insights into action
· Experience using CRM systems and digital tools (e.g. email platforms, social media ads)
	
	
	· Experience of using Click Dimensions, Dataro and Microsoft Dynamics

	
	
	
	
	
	

	










SKILLS & ABILITIES
	
	· Knowledge of supporter acquisition and retention techniques, including audience segmentation, testing, donor journeys, and stewardship programmes.
· Ability to build and maintain supporter loyalty and engagement, including retention and upgrade strategies.
· Digitally aware and able to use the relevant digital tools for the role
· Ability to use own initiative and to work to tight deadlines.
· Ability to effectively organise workload and plans to achieve objectives and targets.
· Detail-oriented with strong analytical skills, able to process and interpret complex data to inform planning and decision-making.
· Excellent interpersonal and communication skills, capable of engaging with a range of internal and external audiences.
	
	
	· Knowledge of fundraising and direct marketing regulations and data protection compliance.
· Experience managing external suppliers or agency partners.
· Familiarity with audience segmentation and A/B testing
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VALUES & ATTITUDE

· Demonstrable commitment to our vision, aims and values.
· Proactive approach to personal development and the updating of skills and knowledge.
· Committed to maintaining up to date digital skills
· Committed to ensuring people who work with us have a positive or use our services have a positive experience and receive quality services and information

Creating a world without limits for people with epilepsy!
We will make a difference
by being:
Ambitious  Inclusive Empowering  Supportive
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