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Role: Marketing and Brand Manager

		


	Post: 
	Marketing and Brand Manager

	Location:

	Hybrid (a mixture of homeworking and minimum of 40% in the office in Leeds)

	Hours:
	Full-time (34.5 hours per week) Some evening and weekend work may be required for regulating social media post, for which flex time off will be given

	Contract:
	Permanent

	Reports to:
	Director of Communications and Digital Engagement

	Direct Reports:
	None

	Last Reviewed:
	January 2026



[bookmark: _Hlk150165576]Purpose of Role:

At Epilepsy Action we are committed to creating a world without limits for people affected by epilepsy. All our roles contribute to achieving our ambition.

Working closely with the senior stakeholders this role is responsible for delivering and maintaining a brand and communications strategy that aligns with our ‘without limits’ vision and our strategic ambitions.  

Accountabilities:

· Working with the wider communications team to ensure that Epilepsy Action is the standout brand in the epilepsy charities marketplace.
· Continue Epilepsy Action’s establishment as a YouGov Top 200 UK charity brand (and other brand measurement tools) by developing creative ideas that extend our reach and engagement.
· Coordinating and managing the delivery of public awareness campaigns including working with external agencies in video production and other external marketing.
· Ensuring a regular throughput of quality communications to all our target audiences with a strong emphasis on achieving service user and fundraising sign-ups.
· Being the bridge between internal clients inside the organisation and in house creatives and external agencies including briefing, delivering work and reporting on outcomes.
· Measuring outcomes and impact of all communications, brand and marketing activities.

Responsibilities:

Strategy and Organisational Development
· Accountable for delivery of specific elements of the strategy relevant to the Communications and Digital Engagement department
· Has responsibility for operational planning and making decisions at a functional level
· Responsible for contributing to strategic decision making
· Identify and execute opportunities to optimise our creative processes in order to develop more impactful campaigns
· Responsible for identifying need and opportunity for change and able to drive change
· Regular evaluation and analysis of a range of complex information and data across a range of systems to inform strategic decision making
· Presents analysis of information and data to guide and influence decision making

Creating an iconic charity brand
· Assist the Senior Leadership Team to ensure that the new brand is implemented effectively across all supporter and service user touchpoints.
· Maintain and extend our brand guidelines. Specifically we will be looking to you to ensure that our tone of voice and graphic styles are consistently applied across all service user touchpoints.
· Manage the day-to-day relationships with our agency partners to ensure all of our digital channels are updated to meet the new brand guidelines within an appropriate timeframe.
· Lead a reporting project to show where the new brand is gaining momentum and helping us to build a ‘World Without Limits’ for people affected by epilepsy.
· Empower staff to use our self-service brand tools including Brand IQ, Canva and Powerpoint Ensure that consistency is being achieved and where necessary speak to stakeholders who are using the brand ineffectively to help them to improve their brand consistency.

Campaign and Marketing Management
· Work with internal clients to sharpen their service or policy positions by taking a user centred perspective to identify compelling value propositions.
· Where necessary engage with service users directly to provide extra insight that will ensure our campaigns are successful.
· Work with internal clients to build marketing plans that align with SMART targets and our brand values.
· Cascade plans to the different sub-departments of the Communications and Digital Engagement team to ensure that all service user touchpoints are delivered on time.
· Provide in campaign reporting and where necessary make proactive recommendations to pivot tactics in order to achieve our goals.
· Build a plan for the campaign lifecycle including what happens once the campaign finishes to bring interested people into our wider communications orbit.
· Identify how campaigns create data in our CRM and what happens to new and existing service users who sign-up or donate.
· Identify ways to measure beyond campaign reach through engagement, sentiment analysis and conversion.
· Ensure marketing and brand is inclusive and accessible and reaching all communities, including those that are currently under-represented 
· When needed facilitate creative meetings that will help non-marketing people to clarify their value propositions and user experience requirements.
· Continually report on the success of campaigns through their lifecycle and conduct lessons learned meetings once they are completed.

Ensuring regular quality communications
· Maintain an annual campaign plan which enables our key messages to be visible to target audiences and avoid mixed / overwhelming messages.
· Where appropriate arrange end service user collaboration workshops to use their input to optimise the effectiveness of everything we do.
· Appoint and refer to a focus group of service user volunteers who can be used as a sounding board for relevant communication messages.
· Liaise with the social media team to ensure that our priority campaigns or initiatives are aligned.
Production of new brand assets (E.G. webpages, posters, videos, etc)
· Work with internal clients to put together creative briefs which give creative teams a steer of what we are trying to achieve.
· Work with our brand and tone of voice guidelines to create new compelling marketing assets.
· Provide copy or work with copywriters in conjunction with the production of artwork or video to ensure consistency in graphics and messaging.
· Where appropriate work with external agencies and freelancers to get work commissioned externally.

People and Resources
· Demonstrates authentic and compassionate leadership 
· Responsible for managing team level budgets across multiple operational lines
· Responsible for supporting and developing a high performing team through line management, coaching and mentoring of staff and volunteers
· Responsible for contributing to the organisations volunteer strategy and for reviewing and developing opportunities for volunteering within the team.

Governance and Risk
· Ensure all work meets the charity’s quality standards, complies with its corporate brand and with confidentiality, data protection, health and safety, equal opportunities and other legislation and established Epilepsy Action policies and procedures.
· Ensure all work is accessible and that the charity’s commitment to diversity, inclusion and equal opportunities is planned into all work in a relevant and effective manner.
· Responsible for the creating and implementing policies, procedures and risk assessments to effectively manage risk related to the remit of the role.
· Responsible for identifying and resolving risks and problems at a departmental level

Stakeholder Relationships 
· [bookmark: OLE_LINK1]Responsible for developing and managing relationships with key contacts and stakeholders.
· Will manage a range of key contacts including high risk and high value relationships.
· Interprets and communicates information to relevant stakeholders in an appropriate way using different channels.

Key Relationships
· Internal stakeholders
· Suppliers
· Branding team
· Designers
· Contractors


Other

· Expected to have or gain an in-depth understanding of epilepsy.
· Completing any other duties relevant and appropriate to the role
· Maintain own professional networks and promote Epilepsy Action on a local and national level. 










































Person Specification:

	
	
	Essential
	
	Desirable

	
	
	
	
	

	EXPERIENCE, KNOWLEDGE & QUALIFICATIONS
	
	· A marketing qualification or equivalent professional experience in a relevant senior role.
· Experience of running multi-channel marketing campaigns including reporting on desired outcomes through the campaign lifecycle.
· Knowledge of creative content production processes across print, digital and video formats.
· Great stakeholder management including the ability to help senior management to make decisions through the provision of compelling management information.
· Experience of managing a range of communication channels and bringing them together to ensure that audiences do not get competing messages at the same time.
· Experience of managing creative agency partners.
· Relevant management and leadership experience with experience of strategic objective delivery
	
	· A project management or marketing qualification.
· Experience of delivering national public awareness campaigns.
· Knowledge of trends in emerging platforms like TikTok, chatbots and AI.

	
	
	
	
	

	SKILLS & ABILITIES
	
	· Digitally aware and able to use the relevant digital tools for the role.
· Able to speak the language of brand (human language to staff in other departments, specialist concepts and theories to internal and external creatives).
· Ability to tell brand stories effectively by working out how to create emotional response and resonance.
· Has a good understanding and experience of change management theories and processes.
· Demonstrable ability to make effective decisions in relation to choosing appropriate and cost-effective communications channels to reach the right audiences.
· Able to present data accurately and concisely to inform decisions.
· Able to process and analyse a wide range of complex data and information.
· Excellent organisational skills, including the ability to deliver to tight deadlines.
· Experience of creating fantastic copy either on your own or working with specialist copywriters.
· The ability to prioritise workload requests.
	
	

	
	
	
	
	

	VALUES & ATTITUDE
	
	· Demonstrable commitment to our vision, aims and values.
· Committed to ensuring people who work with us have a positive or use our services have a positive experience and receive quality services and information.
· Committed to ongoing personal development and encouraging development opportunities in others.
· Committed to proactively developing digital skills and knowledge of oneself and team members.
· Professional work ethic: honest, conscientious, self-motivated and reliable.
· Willing to travel and work flexibly and outside core hours as service / team requires to ensure smooth running of the service.
	
	Creating a world without limits for people with epilepsy!
We will make a difference by being:
Ambitious  Inclusive Empowering  Supportive
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