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Role: Marketing Officer

		


	Post:
	Marketing Officer (Maternity Cover)

	Location:
	Hybrid (a mixture of homeworking and a minimum of 40% in the office in Leeds)

	Contract:
	Full-time; 34.5 (hours per week). Fixed term contract 12 months

	Reports to:
	Marketing and Brand Manager

	Direct Reports:
	None

	Band:
	B

	Last Reviewed:
	May 2026



Purpose of Role:

At Epilepsy Action we are committed to creating a world without limits for people with epilepsy. All our roles contribute to achieving our ambition.

The postholder will play a key role in co-ordinating and delivering impactful marketing campaigns that raise awareness of epilepsy, engage key audiences, and drive action. Working closely with the Marketing and Brand Manager, the role will support the development and execution of multi-channel marketing initiatives, ensuring consistency, quality and alignment with brand guidelines.  Through data-driven insights and creative content, the Marketing Officer will help strengthen the charity’s brand, increase fundraising efforts, and promote vital support services to improve the lives of people with epilepsy.

Accountabilities:

The key accountabilities of the post holder will be:
· Supporting and implementing multi-channel marketing campaigns to drive engagement.
· Coordinating and delivering compelling, high-quality content for both digital and print platforms, ensuring messaging aligns with brand guidelines and organisational values and goals.
· Staying informed on industry trends and best practices to enhance marketing effectiveness.
· Maintaining marketing systems, including Digital Asset Management system (Brand IQ).

Responsibilities:

Strategy and Organisational Development
· Inputs into the development of team and departmental plans and takes an active role in delivery of organisational objectives.
· Positively and proactively engages with organisational changes.
· Manages projects within agreed parameters.
· Completion of relevant data processing; data entry, data review, and data monitoring on the organisations systems, including the CRM.

Marketing Systems and Process 
· Organises storage of creative assets and templates in Brand IQ.
· Approves re-print requests.
· Organises briefings and planning sessions, facilitating collaboration across departments.

Social Media and Website
· Monitoring social media channels, keeping an eye on trends and responding to enquiries.
· Monitoring Reddit and Discord channels, signposting to relevant departments where appropriate.
· Assisting with content creation (eg using Canva).
· Replying to people who engage with Epilepsy Action social media content and where needed refer them to our services team.
· Using social media as a tool for enriching creative briefs by identifying what content types will reach and engage the biggest audience.
· Engaging with our closed members group to create a supportive space for mutual understanding.
· Updating campaign pages on the website with a focus on improving engagement, conversations and accessibility.

Marketing Briefs
· Monitoring and supporting marketing requests across the organisation.
· Supporting production of creative of briefs for marketing assets, ensuring timelines and dependencies are managed.
· Contributing to creative planning sessions, working alongside internal and external designers and agencies to support creation of inspirational moodboards that are on brand and appeal to different segments.
· Co-ordinating image requests, briefing photographers and organising shoots where appropriate.

Analysis and Review
· Tracking and analysing marketing campaigns performance using tools like Google Analytics, Hot Jar, Microsoft Dynamics and social media insights.
· Providing regular reports on key marketing metrics and make data-drive recommendations for optimisation and future campaigns.

People and Resources
· Supports the organisation to use marketing tools as part of their roles and empowers and develops our teams through skill sharing.
· Supports the organisations volunteer strategy which may include support and supervision of volunteers, with an emphasis on insight and focus groups.
· Supporting management of Vloggers.
· Operating within pre-agreed budgets.

Governance and Risk
· Engages with partners and others in the organisation to identify areas of risk.
· Completes all aspects of the role in line with the relevant policies, procedures and legislation including GDPR and Safeguarding.
· Ensure all work meets the charity’s quality standards, complies with its corporate brand and with confidentiality, data protection, health and safety, equal opportunities and other legislation and established Epilepsy Action policies and procedures.
· Ensure all work is accessible and that the charity’s commitment to diversity, inclusion and equal opportunities is planned into all work in a relevant and effective manner.
· Ensure all marketing campaigns and strategies comply with best practise and legislation.

Stakeholder Relationships
· Works with internal and external stakeholders and may be required to support and manage some relationships.
· Empowering internal teams to use marketing tools as part of their roles and build their confidence.
· Support effective collaboration across teams.
· Ensure clear expectations, timelines and deliverables are understood.

Key Relationships
· Marketing and Brand Manager
· Digital Manager
· Graphic Designers
· External Marketing Agencies
· Internal teams requiring marketing support

Other
· Expected to have or gain an understanding of epilepsy.
· Completing any other duties relevant and appropriate to the role.
· Maintain own professional networks and promote Epilepsy Action on a local and national level. 




Person Specification:

	
	
	Essential
	
	Desirable

	
	
	
	
	

	EXPERIENCE, KNOWLEDGE & QUALIFICATIONS
	
	· Good communication and able to communicate ideas and plans in an appropriate and detailed manner.
· A demonstrable excitement at the possibility of creating engaging content that makes a difference to people’s lives and an ability to use your initiative to do this. 
· A degree in marketing or a similar subject with some work experience or at least 12 months in a marketing post.
· Knowledge of end to end marketing production processes including theory on how to convert interest into action.
· Basic knowledge of Content Management Systems (CMS) and Customer Relationship Management Systems (CRM).
· Proficiency in the use of Excel and PowerPoint and confident in presenting data-driven solutions to marketing challenges.
	
	· Experience (either paid or unpaid) of working in an organisation with multiple departments who all have marketing requirements.
· Knowledge of how to use Google Analytics 4.
· Experience of using Microsoft Dynamics or another sizeable CRM solution.
· Experience of using project management system such as Microsoft Project/ Planner, Trello, Monday.com etc 
· Experience of content creation in Canva

	
	
	
	
	

	SKILLS & ABILITIES
	
	· Data analysis skills in order to review information relevant to the role.
· Good I.T and digital competencies with an ability to use relevant digital systems.
· A passion for brand and marketing evidenced by strong opinions about why you like certain brands over others.
· A confident personality willing to speak in group situations.
· Ability to communicate clearly including being able to present ideas in an interesting way.
· Proven good English language and written communication skills.
· Excellent organisational skills and a commitment to hitting agreed deadlines.
· A team player but able to work on your own initiative to bring ideas and to get work done.
· Ability to write Creative Briefs and task management co-ordination
· Experience in creative briefing and ideation.
	
	· An understanding of the accessibility needs of a variety of audiences.


	
	
	
	
	

	VALUES & ATTITUDE
	
	· Demonstratable commitment to our vision, aims and values.
· Willingness to work flexibly and travel for business as required.
· Committed to ensuring people who work with us or use our services have a positive experience and receive quality services and information. 
· Positively and proactively engages with organisational changes.
· Committed to ongoing personal development.
· Committed to maintaining up to date knowledge and digital skills.
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